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ABSTRAKSI  
 
Penelitian ini bertujuan untuk menganalisis pengaruh city branding dan 
city image terhadap keputusan berkunjung. Variabel dalam penelitian ini 
adalah variabel independen city branding dan city image, variabel dependen 
yaitu: keputusan berkunjung. Jenis dan sumber datanya meliputi data primer 
dan sekunder, sampelnya sebanyak 100 responden, pengumpulan datanya 
menggunakan kuesioner, pengolahan datanya meliputi: coding, editing dan 
tabulating dan proses input dengan program komputer SPSS. Analisis datanya 
dengan menggunakan analisis deskriptif dan analisis statistik, dan analisis 
validitas dan reliabilitas serta analisis regresi. 
Berdasarkan hasil analisis data mengenai pengaruh city branding dan city 
image terhadap keputusan berkunjung, maka dapat diambil kesimpulan 
sebagai berikut: Ada pengaruh positif city branding dan city image terhadap 
keputusan berkunjung. Berdasarkan hasil uji F, city branding dan city image 
berpengaruh positif dan signifikan.  
 
Kata kunci : city branding, city image dan keputusan berkunjung 
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Abstrac 
 
 
This study aimed to analyze the influence of city branding and image of the 
city's decision to visit. The variable in this study is the independent variable city 
branding and city image, the dependent variable is: the decision to visit. The types 
and sources of data include primary and secondary data, the sample of 100 
respondents, gathering data using questionnaires, data processing include: 
coding, editing and tabulating and input process with SPSS. Data analysis using 
descriptive analysis and statistical analysis, and analysis of validity and 
reliability and regression analysis. 
Based on the analysis of data regarding the effect of city branding and 
image of the city's decision to visit, it can be concluded as follows: There is a 
positive influence on city branding and image of the city's decision to visit. Based 
on the test results F, city branding and city image positive and significant impact. 
 
Keywords: city branding, city image and the decision to visit 
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